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			This book will explore what email marketing is and how it fits into your overall strategy. Ultimately, you’ll learn how to make the big profits on Shopify everyone else seems to earn.

		

	
		
			Introduction

			Thank you for taking this first step to learn how to make 30-50% more easy money with email marketing for your Shopify store. My name is Ihor and I’m here to help you. I will show you how you can generate hundreds of thousands to millions of dollars per month through email marketing.

			Email marketing is the most tedious part of your business. However, the effort is worth it for you to get positive results so that your business is extremely profitable. That’s why I recommend that you pay close attention and implement these strategies into your business whether you’re running an e-commerce style or selling anything online. I can help you increase your profits whether you are acquiring customers through advertising on the front end or organically. 

			In the process of running your business, you’re going to be collecting email addresses. You may be wondering why you should implement these strategies. Email marketing is the profit center. When the profit center is properly managed, that can dramatically increase your profit margins and free up cash flow to reinvest back into your business to help you hire more staff and grow your business. If you plan to sell your company in the future, a lot of your company’s value is based on the size and quality of your email list. Potential buyers only care about the quality of the engagement of the clients on your list and how many people’s names and email addresses are in your database. For most people who do email marketing or run an e-commerce business, their email list is their profit center which drives their business.

			Many business owners are missing out on opportunities if they don’t focus on email marketing strategies. Facebook ads, Google ads, and ads on other social media platforms, are considered the sexy part of the business. They help generate sales which results in income from selling your products. This top-line growth indicates the company’s future growth potential. However, many times, people forget that most of the money is made on follow-ups and returning clients and buyers. The money’s in the list. And that’s why email marketing is such a critical channel nowadays.

			Considering that Facebook and Instagram charge you based on CPMs, the cost per click increases over time. And so, what does that mean for you as a business owner? That means that you should be thinking about how you can extract more lifetime value from each customer rather than just relying on paid advertising to grow your business. 

			So topline revenue is always super important. But day to day operations are going to get more expensive and more competitive as well. Extracting as much lifetime value from each customer is good business because keeping your current customers happy is much less expensive than attracting new customers.

			Email marketing is another channel you can use to generate more revenue. It is profitable, really positive, and something that you should definitely consider doing as well. That is why I’m in the marketing business and here to help you learn how to use this valuable way to grow your business.

		

	
		
			1. 
Introduction to the Email Channel

			Understanding the End Game (Retiring with Your Email List)

			Do you want to retire? You need an email list.

			Do you want more profits? You need an email list.

			Do you want to rely less on FB/Google/Others? You need an email list.

			Do you want to sleep well at night? You need an email list.

			YOUR EMAIL LIST IS YOUR LIFEBLOOD 

			Simply put, if you want to create passive income with an ecommerce business or grow your business so you can retire early, you need to be doing email marketing. You don’t own Facebook, you don’t own Google, but you do own your email list. An email list provides ACCESS to your customers and your channel. What would happen to your business if Facebook and Google suddenly banned you from their platforms? Don’t risk finding out.  Secure the future of your business by taking control of your future. That is why you need to have an email list and focus on email marketing.

			Even though this program teaches you how to run paid advertising on the front end, the most prominent internet marketers and billion-dollar brands have email lists. Because acquisition costs are only going to get higher over time, big companies understand the power of growing their email lists and client databases. You don’t own the business if you don’t control the channel. For the growth and success of your business, think of the social medial platforms as merely an acquisition channel so that THEIR USERS become YOUR CUSTOMERS. 

			It takes money to get an ad on Facebook. It does not take money to send emails (email software + labor costs for copywriters). Hence ROI on email has ALWAYS been higher than paid traffic ROI advertising. Why do people do paid advertising? Just because they can control the traffic and scale at will, be it Monday, Tuesday or Sunday. You must learn how to do paid advertising before you even have a sizable email list. Begin by learning the front end, then you can focus on understanding the backend. Both are equally as important, but if the online community keeps emphasizing the front end and fails to educate YOU on how important it is, then you will neglect it. I’m not going to let that happen to you.

			This is how you should view the game:

			Paid Traffic: Main growth drivers

			Email Marketing: Where the real profit is being made

			
				
					
					
				
				
					
							
							ROI of Paid Ads (if you’re super good)

						
							
							ROI of Email Marketing 
(even if you are average)

						
					

					
							
							$20,000 Ad Spend

							5x ROAS

							$100,000 Sales Generated

							[30% COGS $30,000]

							Net Profit = $100,000 - 20,000 - 30,000

							= $50,000

							*Use this tool to grow your list as fast as possible and breakeven OR profitable (even better)

						
							
							30,000

							33% Average Open Rate

							10,000 People Open

							1% of People Buy, 1% Conversion Rate

							$100 AOV

							100 Purchasers

							$10,000 Sales

							30% COGS $3000

							Net Profit = $10,000 - $3,000 

							= $7,000

						
					

				
			

			Hence, even though paid ads are “sexy,” it’s not the most profitable channel. EMAIL = sexy but boring. Like most businesses that are profitable in the world, they are NOT sexy. They are incredibly boring, but also significant money-makers. E.g., Insurance, Accounting, Manufacturing.

			WTF, IHOR —why do I bother? I’m only making $7k per email, bruv...

			[image: ]

			Check out this example here. We helped this client generate around $1.1m in sales in the past 90 days, $459k was revenue from the email list. What did it take to generate these numbers?

			$459,496

			30% Margin

			$0 ad spend

			Hired 2 x VA to write emails ($2-5k/PM)
$434,100 Profit/Free Cash Flow

			You can also estimate your revenue based on a general rule of generating $1 per email subscriber on your email list every month. So if you’ve got 80,000 email subscribers (that is a lot, by the way), you could expect to make $80,000 from your email list that month as long as you are consistent with building value and then selling occasionally, while sending emails consistently over time.

			If you do ever decide to sell your company in the futureImagine that your company produces $1m in profit every year. Then you sell it at a 3-5x multiple, valuing your company acquisition price at $3-5m. The size and health of your email list will affect that price as well.

			Yes, I’m trying to drill into your head how important building, growing and nurturing your email list is. It is the foundation for your business. With hard work and a consistent proven strategy that you implement and continue over a long period of time, your email list is your ticket to financial freedom/success.

		

	
		
			2. 
Relationship Building through Email

			Keep in mind that generating revenue based on your email list is a long-term strategy. It is your opportunity to build a personal relationship with your customers as your words and copy land in their inboxes. Imagine your own email experience. It’s extremely personal as you send emails to your colleagues to have one to one communication. You also know from your personal experience that no one likes people who keep spamming them with emails that are just focused on SELL SELL SELL. So don’t do that. People will only open your emails when they know you value them as individuals, so treat your email list strategy just like you would a new business relationship you want to nurture. In the long run, through hard work and perseverance, once again = you will be successful.

			Your mentality: It is your PRIVILEGE to be able to email them and you are thankful that you have access to their inbox in the first place.

			Keep in mind that anyone can unsubscribe with just two clicks of their mouse, so you need to give people value.

			Not only that, if you insist on non-stop selling to your email list, and if many people start unsubscribing/start marking your emails as spam, the ESP and spam filters will start taking notice of you and flag your domain. This will affect your delivery rates which will affect your income. So it is always in your BEST interest to give, give, give value, then sell occasionally. Otherwise, whenever they see <YOUR COMPANY> in their inbox, they know...this dude is about to sell me something again.

			Delivery Rates: The % of people on your list who will receive your emails in their inbox and NOT the spam folder.

		

	
		
			3. 
How Do You Monetize Email Marketing?

			It’s no secret that Shopify is one of the most used ecommerce platforms. Whether you have just opened a new store on Shopify or are looking forward to growing your existing business, email marketing is an essential strategy for you to implement right away.

			Want to start earning money from your email list? Then follow these proven ways to make money with email marketing.

			1. Populate Your Email List 
via Your Shopify Store

			First up: get more people to join your email list—without them, you can’t increase your revenue through emails. Growing your email list is a lengthy process, but once you build a sizable list, it can become a key communication channel. 

			Approaches to Building Your Email List

			
					Homepage modal pop-ups: Use this strategy to collect more emails and to offer a discount. You can add a homepage pop-up, and encourage sign-ups by promising exclusive offers and discounts. You’ve worked hard to get visitors to your site, there’s no harm in nudging them to continue the conversation. 

					Website checkout: Another great way to collect customer emails is through an opt in or out and subscribe option on the checkout page, like Mahabis. This enables you to share regular updates on discounts and deals with customers you know already love your product.

					Website navigation: You can also place a sign-up form somewhere on your Shopify store, like in the footer.

			

			It’s crucial to identify opportunities for potential customers to share their email address. In building your list through these methods, you’re identifying existing and potential customers who’ve interacted with your brand.

			You can then categorize these users by dividing them into segments based on where you collected their email address from, and then create email marketing campaigns that are tailored specifically to appeal to each segment of your email list.

			2. Keep Customers in the Loop with Automated Email Marketing

			Get automated flows to do the hard work for you; it’s the gift that keeps on giving. Automation is a key stepping stone to levelling up your email marketing strategy and multiplying your customer retention rate. 

			Automating your email sequences is a huge opportunity to put your email marketing efforts on autopilot, and create the best possible passive income stream for your business.

			Popular Automated Email Campaigns for Shopify Businesses

			
					Welcome series: Add new subscribers to your list, incentivize them to buy, and set the expectations for receiving your emails.

					First-time customer series: Start your relationship with a new buyer, congratulate them on their purchase, and request a review.

					Order update series: Inform buyers about the status of their order and any new deals to encourage them to order again.

					Customer nurture series: Target interested visitors, share educational content to establish your brand authority, and offer a discount coupon.

					Cart abandonment series: Entice abandoners to complete their purchase with a series of two to four emails sent at preset intervals.

					Browse abandonment series: Encourage your window-shoppers to complete the transaction.

			

			3. Segment, Target & 
Personalize Email Lists

			A basic rule for email marketing success is segmenting your email list. 

			Customer segmentation allows you to divide your target audience into smaller groups based on specific characteristics or engagements. So, instead of using a one-size-fits-all email marketing strategy, you can deliver more targeted emails and achieve better results.

			For example, let’s say Sandra had a pair of headphones in her cart, she was about to check out, but then her Uber eats order arrived, and she abandoned your shop’s cart to go eat her ramen noodles. It happens.  

			What option do you think is more likely to generate a click? 

			
					Email subject: Don’t forget to complete your purchase with us. 

			

			Preview text: We noticed you didn’t finish your order, you can finish it now by following these steps…

			
					Email subject: Sandra! Get your 🎧 by Friday if you order before 10:00pm 🎶

			

			Preview text: Here’s a 10% off code to make your music sound sweeter: SANDRA10

			Hopefully you’re yelling “option number two” as you’re slurping your ramen. 

			4. Ensure Your Emails 
Are Mobile-Friendly 

			Fun fact: over 46% of consumers check their email using a mobile app. 

			Email marketing in a mobile-first world means responsive design, skimmable content, and mobile-friendly features. Your buyers are always on the move, and if you want to capture their attention, mobile optimization should be a top priority. Here are some practices for responsive email marketing campaigns:

			
					Optimize subject lines and preheaders: When your mail pops up in an inbox, these two elements—alongside the email address—are what convince readers to open your mail, or send it packing to spam. 

			

			Make your subject lines short—up to 30 characters or around five words—and intriguing. This is your hook. Next, you can use the preheader text to spark their curiosity.

			Spice things up with an emoji. Research studies found that subject lines with emojis have a 56% higher open rate. They save space. And, they add flair to your brand and your customer’s inbox. Win 4×.  

			
					Use concise and convincing copy: Aim at keeping your emails short and naturally sweet, as we heard from Frank:

			

			“Few people will want to read a text-heavy message. Make well-designed email templates that only use words when absolutely necessary. The key is to give your customers feel good vibes about your brand even before they purchase, and text alone is rarely the most effective way to do that.”

			
					Make it click-friendly: White space is a powerful tool when you’re creating responsive emails for mobile. Leave space for your users to click and scroll; highlight your CTA buttons to ensure they stand out. Leave space for their thumbs! 

					Make it worthwhile: Ask yourself why the reader should want to read on. What kind of content can you share that’s compelling or provides value? This could include: how-tos, customer testimonials and usage stories, promotions, and whatever interests them. Tailoring what you include in the emails becomes much easier when you segment your list—which we’ll get to later on. 

					Test your emails for different screen sizes: Ensure every element pops, just like your designer intended. Responsive design can bring in almost 15% more unique clicks from mobile users.

			

			5. Provide Value, Not Sales Pitches, with Shopify Email Marketing

			Businesses often make a big mistake with their email marketing campaigns because they only focus on promotional content. Your email marketing strategy for ecommerce is not limited to selling.

			You can capture your subscribers’ attention and respect in many different ways:

			
					Tell your story: 77% of people buy from brands they believe share the same values. Use emails as a medium of communicating your brand story with the world and get more clicks than ever. 

					Share resources: Whether you’re showing them a behind-the-scenes view of your manufacturing process or sending knowledge-based blogs, sharing valuable resources is another way to show subscribers that you care about their time. 

			

			Email marketing is all about connecting with your customers. Your focus should be on sharing insights and information that encourages a reader to open your email instead of sending it to junk as soon as they get it. 

			6. Get Repeat Purchases

			You may have a product or service that encourages repeat purchases. Sometimes a friendly reminder email is an effective way to keep bringing in a steady stream of sales.

			This method to make money with email marketing works extremely well for businesses that rely on recurring, seasonal, or perishable goods. For instance, a window cleaning service may email a client at the end of every season to remind them to schedule their next appointment.

			Offering a discount or coupon can also go a long way. Offering a customer a discount off their next cleaning may give them the boost they need to book another session. 

			Or, simply remind your customers that they may want to book their next appointment, and give them the option to set up reminders if they’re not ready to purchase with you. 

			7. Focus on the 
Journey, Not the Click

			Marketers often obsess over every aspect of every e-mail sent, from the subject line to visuals to copy. And they should—so long as they remember that an e-mail is merely the first click (literally) in a consumer’s decision journey. The e-mail is part of a series of interactions with a brand, and marketers should be just as obsessed with where an e-mail sends the user. 

			Why invest so much time in an e-mail only to drop the user onto a generic home page? Customized landing pages—which send the user directly to the item or offer featured in the e-mail—can increase conversion rates by more than 25 percent. And don’t forget mobile. Today, nearly 46% of all marketing e-mails are opened on a mobile device. Yet many marketers fail to optimize landing pages for mobile platforms. 

			If you think that’s no big deal, consider this: Google says 61 percent of users are unlikely to return to a mobile site they had trouble accessing. And, even worse, 40 percent visit a competitor’s site instead.

			8. Have a Cart 
Abandonment Plan

			We’re all a bit forgetful, so it’s no surprise that buyers often get distracted or abandon a purchase because they weren’t ready to buy at that moment. But since you’re using Shopify, you have access to view what they’ve abandoned in their cart and you can follow up with them to encourage them to complete the purchase.

			Automatically send highly targeted emails encouraging them to buy the product or service they were considering. Customers who received multiple abandoned shopping cart emails are 2.4 times more likely to complete the purchase than those who receive only one followup email, according to Experian.

			Try sending the first message one day after, a second message 48 hours after, and possibly a third message within three or four days of abandonment.

			Keep cart abandonment emails short. It doesn’t hurt if you inject some humor or personalize the message to catch the reader’s eye.

			You can even offer relevant information to help address questions or concerns they may have, or highlight your great customer service team. 

			Many companies will throw in a discount to tempt buyers even more to encourage them to complete their purchases or create urgency with a limited-time offer.

			9. Ask People to 
Spread the Word

			The last tactic I’ll write about is also one of the oldest marketing strategies: word of mouth!

			According to a Nielsen report, 84 percent of consumers say they either completely or somewhat trust recommendations about goods and services from family, colleagues, and friends. That makes personal recommendations the highest ranked source for trustworthiness when it comes to making a purchase.  

			So if you have an engaged, loyal customer base, send emails encouraging them to recommend your products and services to their friends and colleagues. You can also go a bit further by asking them to give you positive online reviews and to “like” and share your social feeds.

			Think about implementing referral links to incentivize your subscribers to spread awareness about your brand, too. Referral links allow your current customers to promote trackable links for your business. In exchange for sending new paying customers your way, you can give them incentives like discounts, coupons, vouchers, cash, prizes or redeemable points.

			10. Do Your 
(Email Marketing) Research

			Planning an email marketing campaign for your Shopify store involves many moving parts. Before you get to the implementation stage, you have to do ample research to set the proper groundwork for your strategy. 

			Let’s look at everything you should know to create the best email marketing strategy:

			Industry CTR: Find out the ideal clickthrough rates for your industry. What’s the standard click-through and conversion rate that your competitors are hitting with their email campaigns?

			Open rates: Understand how likely your subscribers are to open your emails. This will give you a benchmark to measure your progress from the bottom to the top. 

			A/B testing: Test and assess different components of your emails with customer segments to pick the best combinations. A few things you can A/B test are: 

			
					calls-to-action,

					graphics & colors,

					subject lines, preview text,

					personalization features, body copy, visuals, 

					structure & content order

			

			Email marketing platform: Choosing the right email marketing platform for your campaigns is essential. Your email service provider should be equipped to handle your marketing requirements within your estimated budget. 

			You also want to find the best Shopify email marketing apps to enable you to manage email campaigns no matter where you are. Klaviyo is the best tool for your Shopify store.

			Compliance laws: While shaping your email strategy, don’t forget to factor in compliance laws like GDPR and CAN-SPAM to ensure you’re meeting your legal responsibilities.

			Send times: Identify the optimum time of the day to send your emails for maximizing your open rates and, eventually, the CTR. Analyze this for different regions if you’re operating worldwide. 

			11. Send Subscribers 
to Other Websites 

			Finally, some companies will pay you to send people who subscribe to your email list to their special offer pages.

			Companies will usually pay handsomely for this sort of approach. You can forward customers to a landing page, a product page, or just some native content that discusses their wares. It’s all valuable.

			12. Analyze Results & 
Optimize Strategy

			Your email marketing strategy doesn’t end with executing your plan. The final piece of the puzzle is reporting on your progress.

			Tracking your performance—such as delivery and opening metrics—will give you a clear picture of what’s working and what’s not. You can then use this information to quickly iterate your strategy and double down on the tactics that work well. 

			Here are some more metrics that can give you a clear estimate of your success:

			
					Open rates: This metric tells you the percentage of people opening your emails to estimate your active subscribers—and how well your subject lines are working.

					Bounce rate: Your emails might never land in your subscribers’ inbox if they’ve marked your company as spam. The bounce rate uncovers this number, and the average for ecommerce is 0.19%! You can also keep tabs on your deliverability rate to see how many subscribers you’re reaching. 

					Return on investment: This metric is an overall assessment of the success of your email marketing—from newsletter design to email content. If you’re driving sales with every email, your CTAs, color scheme, and copy are working their magic. Even though email is close to free, don’t forget the costs of the software and your time building the emails.

					Trackable links: These are links that are assigned a unique ID that can be read by analytics software, like Google Analytics or Amplitude. Trackable links help you determine where incoming website traffic is coming from.

			

			Evaluate your email marketing campaigns against your sales goals to understand your progress. Once you find what’s working, you can easily revise your strategy  to maximize success. Focusing on the strengths and successes of your campaigns will ensure that as you continue gaining experience, your list will continue growing and your sales will increase.

		

	
		
			4. 
4 Tips for Making Money with Email Marketing

			Email marketing is a promotion strategy that requires special knowledge and practical experience. That is why very few business owners have mastered it. It is not just about sending emails; if it were, everyone would be doing it successfully and making a lot of money.

			Without a proper email marketing strategy, it will be a struggle to get subscribers to open and read your emails, let alone lead to increased revenue. Good email marketers know several different strategies and constantly are learning new skills and tailoring their emails to cater to segments of their email lists that will be most interesting in the information they have to share. 

			You should implements several strategies in your email marketing campaign to start making money. Here are some ideas to get your started. 

			1. Make a Targeted List 

			There are many examples of email campaigns where marketers sent thousands of emails, and the response?

			Zero! Nada! Zilch!

			Guess why they failed so miserably? 

			Because they didn’t have a targeted email list. As a result,  people didn’t even open the email because they couldn’t relate to the products they were promoting.

			If you don’t want that to happen to you, start building a list of email addresses for the people who are interested in what you sell. You can collect emails from your website visitors, LinkedIn, social media, etc.; just remember target only those whose interests are aligned with your product or service. 

			2. Plan a 
SMART Email Campaign

			First, let’s introduce you to a SMART email marketing campaign. The letters in SMART stand for:

			
					Specific: You need to run your email marketing campaign with a specific goal and type of people in your head. A campaign can specifically be about just creating awareness, making sales, etc. 

					Measurable: The email marketing campaign you are running needs to be measurable according to different metrics. Evaluating these metrics will give you an idea whether you will meet your goal in time. 

					Achievable: Set realistic goals for your email marketing campaign. Set a target that is realistic to ensure success. Overtime, as you improve your strategies, you can set bigger goals and challenge yourself to hit higher targets.

					Relevant: If your campaign’s goals aren’t relevant to the customers, achieving them will be tough. Tailor your email marketing campaign to your customers for best results. 

					Timely: You need to set an achievable goal to meet within a specific timeframe. Having a deadline is a must to determine how your campaign has performed. If your campaign fails to achieve the goal in time, you need to work on your strategy and set a new goal. 

			

			How will having a SMART campaign going to help you? 

			With a SMART campaign, you will know what to expect. Based on the results, you can tweak your strategies to improve them overtime and improvise as your skills improve and your success increases. Once you have established a dependable SMART strategy for your email campaigns, you can keep repeating what has made them successful to ensure you keep earning money consistently.

			3. Segment Your Email List 

			Yes, you can build a large email list and start a campaign. But don’t start dreaming about the money yet. Every day, hundreds of other email marketers are already sending emails to the people on your email listlist, so you need to stand out and do what it takes to get your audience to notice your emails.

			How can you accomplish that?

			Well, segmenting your list will help! A study by DMA shows that segmented emails generate almost 58% of the total revenue.

			Segmenting your email list allows you to send subscribers personalized emails. If you segment your list according to what they like, products they have bought, their location, interests, etc., then you can send them information they will enjoy while conveying that you know and understand their pain points and precisely what they want. When you send them targeted emails with information that adds value to their life and helps them resolve their current issues, then they will trust you. Play your cards right and they will be your customer for life. That’s priceless and will continue to bring you revenue. Segmenting your email list is also a great way to address the abandoned cart issue and track your results. As mentioned earlier, you can set up automated sequences of emails to encourage buyers to complete their purchases which will pay off in increased sales.

			4. Personalize Your Emails

			People may receive hundreds of emails every day and will ignore most of them, but they rarely ignore a personalized email. This is why email personalization is vital.

			Your subscribers will receive personalized emails with content they find interesting and engaging rather than just another irritating email. They will feel special and believe you value them more than your competitors do. As a result, they become your regular customer, and you keep on earning.

		

	
		
			5. 
Achieve a Greater Return on Your Investment from Email Marketing

			Email marketing for Shopify promises a higher ROI than most other marketing channels. That explains why 64% of ecommerce brands consider email list building and marketing the highest-performing tactic in their marketing strategy. 

			Email Marketing Enables Business Owners to:

			
					establish a direct line of communication with buyers

					send automated emails at scheduled intervals to win repeat orders

					upsell and cross-sell through automation

			

			By incorporating these strategies, building an email list and doing email marketing to targeted segments of your list empowers you to acquire new customers at a lower cost and turn one-time buyers into loyal customers—ultimately maximizing your ROI.

		

	
		
			Conclusion

			Are you ready to implement these strategies to create long-lasting passive income. We are passionate about email marketing, and we can help you get started today. My agency is dedicated to helping you grow your email list and maximize your ROI.

			Email marketing helps you build out campaigns and run them monthly. We only work with companies who are ready to invest in their company’s success. To get started, you have to already be making at least $30000 per month through MR (marketing research).

			Our clients typically have email lists with 20000 people. If you are still building your email list, we are happy to work with you if you have a minimum of 5000 subscribers as long as you haveconsistent traffic coming in from your advertising campaigns and you meet our minimum revenue amount of $30000 per month.

			The reason why we have these minimums before we can begin working on your email marketing campaigns is that in our experience, you can generate a certain percentage of revenue from your email marketing efforts based on your total revenue. 

			If you are building a brand and you are committed to working hard to achieve your long-term goals and exponential success, we want to work with you as your email marketing partner. We do this full-time, and we are passionate about creating successful campaigns for our clients.

			Are you ready to get started? You can check out this landing page. Basically, we do not charge a monthly fee. We create a PIP (Performance Improvement Plan) and get approval from our clients to move forward. If the campaigns don’t generate money for our clients, we don’t get paid.

			That means there is no risk when you work with us because we only charge when you make money. We guarantee you results. So that’s why I can guarantee results. When you work with us, your ROI will always be positive. And if we don’t generate any money for you, we work for free.

			So, if you’re interested, you can book a FREE 30-minute strategic Zoom call.
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